'-wc‘a e
needs to be on your

bucket list STAT

COSMO digital director Jaime Waddington spent
fourdays exploring Mallorca with Google,
discovering the isla
cured meats «
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TRAVEL

Hey, Google,

what should | do_q?:

Shop (and eat!)
your heart out
in Palma’s
Old Town

Walk down the

finy alleyways

of Palma’s Old

Town and you'll

find everything

from bookstores

and art galleries o
vintage shops and cute
cafés. If you're affer some
delish Mallorcan products
or souvenirs to bring back
home, ask Google to direct
you to La Montafa. Here
you'll find the best selection
of Mallorcan cheese, olive
oil, wine and cured meats
(look at the pic and cue the
salivationl). If you're after a
frendy take-home accessory,
head to Mimbreria Vidal
for a selection of the most
gorge basket bags that'll
pair perfectly with your ‘I'm
in Mallorcal” dress. Shopped
out¢ Stop at La Rosa
Vermuteria & Colmado
and order yourself a chilled
glass of vermouth and some
patatas bravas.

\\\HI///
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Google tip: use
Google Maps to download
maps while you're on
Wi-Fi. This means
you'll be able to
navigate without
using data.

Take a ride in an
old-school Spanish
car and visit
Valldemossa
Valldemossa is o hisforic
town in Mallorca, situated in
a picturesque valley of olive
and almond frees under the
Tramuntana mountains. The
quaint streets are home fo
pasiry shops, sidewalk cafés
and boutiques. Ask Google
where 1o go for a slice of
cake, and it'll lead you to
Ca’n Molinas. According

to many locals, they make
the best coca de pafata

(a delicious traditional potato
bun) in Valldemossa. For

a sugar overload, grab a cup
of their delicious hot chocolate
to accompany it.
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Explor®
the cobb

|
streets of
Palma’s

Old Town

The temple
at Son
Marroig

Setting off to explore
Valldemossa in a
vintage Spanish car

Google tip: want to
communicate with your
Spanish driver? Use
Google Translate and
hold the speaker button
to converse back
and forth.

View of the
Cathedral
of Mallorca
by night

\\\ 1l I///
Google tip: use
the camera function
in Google Translate
to translate written

text (like street signs
and menus).
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Head to Son
Marroig for

the best views

of the island

It is one of Mallorca’s most
popular wedding venues,
with its beautiful white temple
and insane backdrop of the
sea and mountains. It was
also the spot for Llaura and
Paul's date in Season 4 of
love Island. #Obsessed.

Take the Séller
Tram to Port
de Séller
The tram takes you through
the narrow streets of Sé||er,
where you can take in sights
of locals dining at sidewalk
restaurants and fraditional
Mallorcan fownhouses with
their famous green shutters,
and witness the ‘golden
valley’ of citrus groves. Hop
off in Port de Séller and
head to Ses Oliveres for
lunch. Indulge in the freshest
seafood at this cosy and
unassuming restaurant, which
has beautiful views of
the bay. Mustry: their
steamed mussels,
grilled Mallorcan
rock ocfopus and
seafood casserole.
Now I'm hungry.

Take a boat
trip and see

the Cathedral of
Mallorca at night

If you want to feel far
away from home, hop
on a yacht at sunset and
take in the breath-taking
sight that is the Cathedral
of Mallorca. Board ot
Palma’s port, pack some
sundowners and enjoy
panoramic views of the
city and litup cathedral
from the sea.
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Hey,
Google,
where

should
| stay?

Hotel El Llorenc
Parc de la Mar
El Uoreng is situated right in front
of the sea in la Calatrava. On
arrival, | was greeted with a
glass of champers and shown
to my beautifully furnished room
that overlooked the courtyard. If
you're keen fo take a break from
walking around and feasting
on meat and cheese (it mel), El
Lloreng has an incredible spa
for some much-needed R and
R. It also has an Insta-worthy
pool deck, with an infinity pool

looking over the Bay of Palma.

Hotel Sant Francesc
This boutique hotel is
in the heart of Palma.
Contemporary art,
photographs and
mirrors adorn the walls,
so prepare yourself for loads
of ‘Grammable opportunities.
Their private rooftop ferrace
boasts a swimming pool
that looks over the beautiful
cathedrals and historic ceramic-
topped buildings of Palma’s
Old Town. »




Hey, Google, what

Thebar at
Fera Restaurant
& Bar

should | eat?

Start your day off like a true
Mallorquin with Mallorca’s
famous sugar-dusted pastry
(ensaimada) and a coffee.
This light, flaky delicacy has

been proudly produced on the

island since the 17th century.
In Catalan (the co-official
language of the Balearic
Islands), the word ‘saim’ is
translated as ‘pork lard’, and
it's this key ingredient that
gives the freat its disfinctive
taste and texture. Some

are also filled with cream,
pumpkin jam and almond
pasfe. Drool.

Sobrasada - o cured
pork sausage spiced with
paprika that pairs well
with bread, cheese, wine,
olives and happiness — is
a celeb in Mallorca. Pair
this delicious, soft and salty
sausage with a cold beer

and you'll become one with
pure bliss. VWas anyone
else obsessed with frying
ratatouille affer watching the
movie? Well, in Spain, you

can fry the Mallorcan version,

called tumbet. It's a roasted-
vegelable dish layered with

slices of aubergines, potafoes

and bell peppers, and
topped with a tomato
sauce spiced with oregano
and thyme.

Tomato bread (pa amb
tomaquet). Sounds weird,
righte Thought the same.
But it's a far stretch from the

soggy mess you're imagining.

Think plump, ripe smashed

tomatoes, decorated with sea

salt, piled on top of slices of

crunchy grilled bread, rubbed

with garlic and soaked in

olive ail. It's crunchy, salty and

sweet all at the same time.

I
! 04,

Google tip: ask Google
what the oldest pastry
shop is in Mallorca and
it'll lead you to Ca’n Joan
De s'Aigo. Their
ensaimades are
lighter than air.

ching s
or the ‘Gram at

De Tokio a Lima
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Enjoying a glass of rosé
in the heart of Palma
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Adawnment www.adawnment.co.za
Aldo & 011 884 4141; 021 421 5674;
031 566 6535

Amazon www.amazon.com

Anna Rosholt www.annarosholt.com
Annie’s Wardrobe & 021 447 4050
Castelo www.castelo.co.za

Clicks www.clicks.com

Colette By Colette Hayman

@ 021 551 7552

Cotton On & 011 784 0218;

021 552 0726

Diesel www.diesel.co.za

Dipped In Blue Bikinis
www.dippedinbluebikinis.com
Dis-Chem www.dischem.co.za

Dorothy Perkins
www.dorothyperkins.com

Edgars www.edgars.co.za

Etsy www.eisy.com

Europa Art @ 021 552 4709
Fabrosanz www.houseoffabrosanz.com
Factorie @ 021 6/1 3995

Falke & 021 951 2137

Forever New www.forevernew.co.za
Foschini vwww.foschini.co.za

Fruugo www.fruugo.co.za

Fun www.fun.com

Gert-Johan Coetzee @ 011 024 4677
Guess www.guess.co.za

H&M www.hm.com/za

Habits Collection & 021 671 7330
Keys Fashion & 083 279 7055

Levi's @ 086 144 4353

Lovisa @ O11 431 3610; 021 551 1051
Mango shop.mango.com/za

Michael Kors @ 021 418 1635
MRP www.mrp.com

Mytheresa www.mytheresa.com
Palladium vwww.palladiumboots.co.za
Pichulik vwww.pichulik.com

Poelrr @& 021 671 5254

Pringle Of Scotland
www.pringlescotland.com

Puma & 021 421 8510

Rada www.radait

Raru @& 086 156 0561

Scotch & Soda www.scoich-soda.com
Shelflife @ 021 422 3931

Sissy Boy & 021 421 4208

Steve Madden www.stevemadden.co.za
Superbalist www.superbalist.com
Superdry & 021 418 2748

Swatch www.swatch.com/en_za
Taibo Bacar www.iaibobacar.com
Takealot www.iakealot.com

The Fix www.thefix.co.za

The Lot & 021 424 0182

Tommy Hilfiger www.usa.tommy.com
Typo www.cotionon.com/ZA/typo
Vans @ www.vans.com
Woolworths www.woolworths.co.za
YDE www.yde.co.za

Zaful www.zaful.com

Zando www.zando.co.za

Zara B 021 446 8700

COMPETITION TERMS & CONDITIONS

The following rules shall apply to all competitions, unless other rules are specifically provided in
relation fo a competition: 1 Competitions are not open to: 1.1 a director, member, pariner,

employee or agent of, or consultant to Associated Media Publishing (Pty) ltd (hereinafter referred

to as "AMP" or 'us') or the promoter [any person who directly or '\nd\'recTK/ promotes, sponsors,
organises or conducts a competition, or for whose benefit the competition is promoTeJ,3 sponsored,
organised or conducted); or 1.2 any supplier of goods or services in connection with a competition:

or 1.3 the spouse, life partner, business partner or associate, or the natural or adopted parent, child

or sibling, of any of the persons specified above. 2 You may not participate in or be eﬁg\b\e to win

a competition if you have won a competifion promoted by us within the past three months. You will

be eligible to participate in a competition promoted by us after the expiry of three months after the

date on which you won the last competition. 3 Unless otherwise stated, only one entry per person is
allowed. Where more than one entry is received by the same person or e-mail address, only the first
entry received will be deemed valid. 4 No cash alternative to the prizes will be offered. The prizes
are not transferable. 5 Entrants must be South African citizens. 6 It is your responsibility fo ensure that
any information you provide to us is accurate, complete and up to date. 7 If you use a mobile phone

for entry into a competition, the telephone calls/text messages you make will be charged at the
prevailing rates, which may vary from fime to time. ‘Free’ minutes under a cellphone contract do not
apply. 8 You must possess whatever documents and permissions may be required in order to accept
and use a prize, including, as regards to international travel, a valid passport and all necessary visa
and fravel documentation, which documents and permissions it is your responsibility o obtain at your
own cost, and which documents and permissions must remain valid in sucﬁ minimum form and for

such minimum period after the prize date as may be required by the relevant authorities. Any and

all airport faxes are not included in the prize and will be for the winner’s account unless otherwise
stipulated. 9 Prize allocation is to be determined in accordance with the allocated project budget.

If any advertiser/affiliate/supplier/promoter with whom AMP works in relation to a prize fails or
neglects to provide the prize, then it shall not be exchanged for cash, but a suitable replacement

prize, to be determined at the sole discrefion of AMP, shall be provided. 10 Entrants must be 18

years or older at the time of entering the competifion. 11 The winner(s) consents to his/her/their
name/s, biographical details and involvement in the competition being made available to the
sponsors, for puE\\cHy and prize-delivery purposes. 12 AMP accepts no liability for any entries that

may be lost. 13 Winners use the prize at their own risk. AMP and the promoter shall not be liable for
any loss, damage, personal injury or death that is suffered or sustained [including but not limited to

that arising from any person’s negligence, including gross negligence) in connection with a

competition or accepting or using t%e prize. 14 Entrants will %e deemed to have accepted these

rules and agreed fo be%ound by them when entering. These rules are legal and binding upon
entrants. 15 AMP reserves the right to cancel, modify or amend any competition at any fime, if
deemed necessary in its opinion and if circumstances arise outside of its control. 16 The winners

will be notified by means of the contact details provided to us. If we are, or a third-party supplier

is, unable to confact a winner within seven working days of first nofification from AMP or its
representative, the winner will forfeit the prize, and AMP reserves the right to re-draw a new winner
under the same conditions. 17 In the event that you win a prize, you agree to the publication of your
name and fo appear in person in the electronic media and the print media, and you agree, within
reason, to endorse, promote or advertise our goods or services, for which no fee will be payable

18 You are hereby notified that you have a ngit to decline consenting to your name, biographical
details and involvement in the competition being made available to sponsors in terms of clause 17
above. You further have the right to decline being photographed for and to appear in a feature in

an AMP magazine in ferms quc\cuse 17 above. Should you wish to exercise either or both of these
rights, you shall do so by informing us within five days of the announcement that you have won the (1%
compeition, via e-mail fo competifions@assocmedia.co.za, in which e-mail you shall provide us with
particularity of the rights which you wish to exercise. Should you not inform us that you infend ~
exercising these rights within the above five-day period, you shall be deemed to have consented =
to the provisions of clause 17 above. 19 In the event that you win a prize provided by a third-party -~
supplier, the supplier will contact you to arrange the collection thereof. In this regard, you must '
collect the prize at the time and date arranged with the supplier of the prize. Al correspondence  (]7)
regarding tEe prize must be directed to the supplier of the prize. AMP will not be responsible for any -
further correspondence, harm, damage, loss or claim relafing fo the provision of any element of thes ~
prize. 20 We and our third-party suppliers, as the case may be, reserve the right fo vary, posipone,—"
suspend or cancel the compefition and any prizes, or any aspect thereof, without nofice af any fime, _
for any legally justifiable reason. In the event of such variation, postponement, suspension or Q)
cancellation, you agree to waive any rights, inferests and expectations that you may have in terms ~—
of this competition, and acknowledge that you will have no recourse against us, our affiliates and =,
our third-party suppliers. 21 AMP and the judges’ decision on any matter concerning the com cliion”
and/or arising out of these terms and conditions is final and binding on you, and no correspondence

will be entered info. 22 By entering an AMP competition, you agree fo receive communication from

our brands. An opt-out will be provided in all communication sent.

Prices correct at time of going to press, subject to availability
Prices are recommended retail prices
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