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Mellow in
Majorca

MAJORCA HAS ALWAYS suffered from
multiple personalities. It's possible you've
only witnessed the Balearic island's
boisterous side—the raucous beach party
scene set within a string of high-rise

hotels lined up one after another along the
Mediterranean coast. But there's a calmer
gide to this Spanish isle, in the capital city

of Palma. More soulful, more authentic, it
has long been a quieter counterpart to the
coast’s noisy beach resorts—so much so that
almost nobody cared enough to visit. But this
summer, Palma is stepping out of the shadows
and ascending as the island’s buzzier (and,
we'll say it, better) place to stay.

A collection of new five-star hotels is
largely to thank for the transformation. But
it wasn't the usual case of big-box luxury-
brand takeovers—Palma’s strict zoning
laws make that kind of overdevelopment
impossible—as much as it was a series of
calculated renovations that have reclaimed
Majorca's history and culture. Take Hotel
Gléria de Sant Jaume {gloriasantjaume.com),
which, like most of the new-wave properties
that opened here in the last vear, claims one
of the resort city’s most storied landmark
buildings. Located in a restored manor house
dating to the 16th century, the hotel proudly
shows off its elegant old bones—original
frescoes and beamed ceilings included—but
it also adds 21st-century amenities, such as a
gauna, hammam and pool.

Further proving that old buildings
can make for the best hotels is Palacio Can
Marques (palaciocanmarques.com}), an 18th-
century mansion set along Palma’s marina.
Its 13 suites are furnished with Murano
chandeliers and hand-woven carpets, and
gome have private terraces. We're particularly
smitten with the hotel’s epic patio framed
by alabaster Gothic columns (where a crisp
Negroni has never tasted better), not to
mention its private vacht available for »

BEImDnd If tha Balmond Cadogan Hotal's (baimaond .comj styiish new book ksnt enough to lure you over to London for
a few nights, parhaps the ghosts of its storled past will. The Chelsas proparty, which has bean renovated

Cadﬂgan over four years and combines a former bank and four townhouses, has played host to everyona from Oscar

H DtEI Wilda, who was amestad hara for the antiquated offense of "gross indecancy” in 1895, to Lille Langtry, tha
British-American socialite who set the city ableze with her romantic frissons {including a not-so-secret ana
with the Prince of Walas), For all of s history, however, the new Baimaond ks a modem retreat wheara out-
of-towners feal like insders, whather sipping aftemoon taa in the lounge, cutting into Highland Wag beaf
at chef Adam Handling’s restaurant or strolling through the nearby Cadogan Place Gardens, ona of the city's
largedt private gandens usualy reserved for beals, bemima Sissons

42 MaY 2018

JAUME BAR: PHILIPPE DEGROOTE

CADOGAN: HELEN CATHOART

GLORIA [E SANT



Palma is stealing the dining spotlight on
Majorca, too. No longer content to turn out
=7 mediocre tapas in tired restaurants, a younger
generation of local chefs is giving the capital
its culinary due
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And at the art-
filled Fera (ferapalma.com), Simon Petutschnig
is twisting old Majorcan staples with modern
Asian accents, as evidenced by his smoked
suckling pig doused in hoisin and orange. It’s
an island classic that’s been given a new lease
on life, much like the revitalized city of Palma
itself. Raphael Kadushin
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lan Schrager

The sifver-fongued hotelier lakes
Jis industry to lask,

Hotals are sarous business for lan
Schrager. "Actually, they're a matter of Iife
and death,” he says. "Every detall of every
hoteal ks a matter of Ife and death to ma.” if
It sounds a bit ovardramatic, that's becausa
Schragar—the cocreator of Studio 54, the
salf-proclaimed imentor of the “boutiqua
hotel” and the mastermind behind mome than
30 propartes ovar tha last 35 years—is
passionate about evary aspect of his prolific
business. He ksn't one to mince words
about it, elther, as we found out in just four
gquestions. LC.

What's the sacret bahind your
successful hotels? | know how to respond
to change. Most keaury hotels are
antiquatad. Theyre stll thinking of koaury

Iin the old-fashioned way, providing the
sama things we usad to provide 30 years
ago—white gloves, gold buttans, labby
belimean, Literally evary other koaury
Industry has changed—fashion, autos, even
refrigerators—but hotels haven't. Except
for mine, and maybe a few othars.

What about hotels that are targeting
millennials? That's changs, right?

No, that's a joke. That's a mistake of big
business. You don't do something fora
demographic—you do It for a psychographic.
You have to maka somathing that resonates
with people regardbess of thelr age. Peopla
who do things for milennials are talking to
marketing and focus groups. They don't
havea clue.

What's different about the hotel
Industry today? Itusad to be that staying
In a cartain kind of kooury hotel signaled
=zome kind of statre. | don't see that vary
oftan anymare. Today, evarything s

ahout ifestyla. The real koary ke facling
comfortable, fealing recognized and having
wour neads tandead to—without pretansion
of chsaquiousness,

Do you think you'll ever get tred of
building hotels? Never. M ba daoing this
for 20 mora years at keast. For ma, evary
new hotal ks parsonal. It's a reflection of
whao | am. And | love upseatiing the saus
guo—that's never going to change.

kvd creative

ROBEREPORT COM '43



